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2010/11 Public Awareness Campaign

Application

Please answer each question and email the completed application to: 

Sarah Polli at publicservice@ad2dc.org
For any questions please contact Sarah Polli at publicservice@ad2dc.org   
Forms must be submitted by August 18, 2010
	Organization:

	Address:

	City:
	State:
	Zip:

	Contact Person/Title:

	Email Address:

	Business Phone:
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Non-Profit Overview

1) Briefly describe the purpose of your organization and its history.

2) Please state your organization’s mission statement. 

3) What is your organization’s primary source of funding?  What is your tax status? Please note: Your organization must be exempt form Fed. Income Tax under Sec. 501 (c) (3) or similar sect of USIR code.

4) What is the current public perception of your organization?

5) Are there other organizations in DC metro area that are similar to your organization?
Advertising & Marketing Opportunities

6) What are your advertising/marketing/business objectives for 2010/2011? 

7) Does your organization have an advertising/marketing budget?  If so, how much?

8) Who would you consider your target audience(s) and what message do you want to convey to them?  

9) Describe the advertising/marketing challenges your organization faces today.
10)  Please select the following services your organization is interested in:

	 FORMCHECKBOX 

	Strategic Planning

	 FORMCHECKBOX 

	Brand Positioning

	 FORMCHECKBOX 

	Market Research

	 FORMCHECKBOX 

	Direct Marketing

	 FORMCHECKBOX 

	Public Relations

	 FORMCHECKBOX 

	Media Planning/Buying

	 FORMCHECKBOX 

	Promotions

	 FORMCHECKBOX 

	Creative conceptual development

	 FORMCHECKBOX 

	Brand development

	 FORMCHECKBOX 

	Interactive/Web site development

	 FORMCHECKBOX 

	Logo design

	 FORMCHECKBOX 

	Multi-media development (TV, print, radio, online, etc)


11) What’s the timing for your 2010-2011 marketing communications needs?

12) Describe your organization’s previous advertising/marketing.
Open Section

13) Please note any additional comments you would like to make.


On behalf of Ad 2 DC and the Public Service committee, we’d like to thank you for your time and interest. We hope to make a decision by early September. We’ll be touch!

Sincerely, 

Sarah Polli, Public Service Chair
Peggy Kearns, Public Service Co-Chair

Ad 2 DC
www.ad2dc.org
facebook.com/ad2dc

twitter.com/ad2dc
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